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This course aims to introduce the Tourism development in Britain
and Ireland. It starts from basic understanding on the identity
formation and history in Britain and Ireland. It will analyze the
tourism phenomenon by dividing the geographical and cultural
region into England, Wales, Scotland, Northern Ireland, UK and the
Republic of Ireland. In each section, some theoretical approaches

FHA2M 4 | will be introduced: from hospitality and exchange theory, branding
and identity formation, politics of representation, politics of
preservation, creativity and culture as well as mobile culture. Then,
this course will analyze different types of tourism, from natural
tourism, heritage tourism, event tourism, ethnic tourism and creative
tourism, supporting by some case studies, from Edinburg festival,
London Olympic 2012, Proms to Tate modern and creative Britain.
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1 To understand the  tourism | 1.1,2.1

phenomenon in Britain and Ireland

To understand British and Ireland | 3.2, 2.2
2 history and culture under the
context of social transformation

To cultivate the critical capacity to
analyze tourism in the UK and
Ireland

3.1,3.2

To form capacity to appreciate
British and Irish culture

41,43
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Week 1. Introducing Tourism in Britain and Ireland

Week 2. History making in British and Irish

Week 3 ldentity, culture and tourism

Week 4 Tourism and social transformation

Week 5 Tourism in England I: Politics of Heritage

Week 6 Tourism in England Il: Hospitality and transportation
Week 7 Mid-term paper

Week 8-9 Tourism in Scotland: ‘Scotland the brand’

Week 10 Tourism in Wales

Week 11 Tourism in Northern Ireland: from dark to creative tourism
Week 12 Tourism in Ireland

Week 13 Natural tourism: Lake district

Week 14 Heritage Tourism: Beamish and Dublin

Week 15 Event Tourism: London 2012 and Edinburgh Festival
Week 16 Creative tourism: Tate Modern and YBA

Week 17 Fieldtrip or Invited speech TBA

Week 18 Conclusion
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