
 

  國立臺灣師範大學課程綱要格式 

一、課程基本資料（任課教師不可異動部分） 

課程代碼 ETM0056 課程名稱 歐洲節慶專題研究 

英文課名 Special Topics on European Festival 

全/半年 半年 必/選修 選修 

總學分數 3 每週授課時數 3 

開課班級  

先修課程  

課程簡介 

This module aims to equip students with holistic knowledge about 

festivals and cultural events in Europe. The course is organized 

systematically with relevant theories and practices of event/ festival 

research, especially under the European context. The topics covered 

include the five basic rationales and benefits of holding event/festival, 

including economic impacts and tourism development, urban 

regeneration, social impacts and local identity, cultural impacts, and 

image impacts. The second part of this course aims to examine five 

managerial aspects of event/festival, including: marketing and place 

branding, stakeholders and governance, planning and programming, 

management, tourist motivation and experience. This module will be 

attractive to those who plan to conduct research in European event/ 

festival, or pursuit career within the fields of event/ festival planning and 

management.  

系所核心

能力 
（由教務系統課程地圖子系統核心能力維護表帶入） 

課程目標 對應核心能力 

1 
具備跨領域知識以深入分析多元

歐洲文化之現況 

1.1; 1.2 

2 
瞭解歐洲文化節慶之研究理論與

實務 

2.1 

3 
具備從事文化節慶規劃與研究之

能力 

2.2; 2.3 

4 
具備深入探討歐洲文化之宏觀視

野和學術能力 

3.1; 3.3 

 

二、教學大綱（任課教師可異動部分） 



 

授課教師 (每學期帶入授課教師姓名) 

教學進度與主題 

The following 12 topics will be lectured, followed by reading and discussing different 

cases in Europe. 

1. Introduction, impacts and evaluation 

2. Economic impacts and tourism development 

3. Urban regeneration 

4. Social impacts  

5. Local identity 

6. Cultural impacts 

7. Image impacts 

8. Marketing and place branding 

9. Stakeholders and governance 

10. Planning and programming 

11. Management: people and money 

 12. Motivation and experience   

教學方法 

方式 說明 

 講述法 (教師勾選左列教學方式並填寫必要說明) 

 討論法  

 問題解決教學  

 合作學習  

 實驗/實作  

 實地考察、參訪  

 媒體融入教學  

 專題研究  

 其他： 專題演講 

評量方法 

方式 百分比 說明 

 作業 10%  

 期中考   

 期末考   

 課堂討論參與 30%  

 出席 10%  

 報告 50%  

 成果展覽   

 專題   



 

 其他：  (教師輸入其他評量方法) 
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