
 

  國立臺灣師範大學課程綱要格式 

一、課程基本資料（任課教師不可異動部分） 

課程代碼 
ETM0057 課程名稱 文化觀光管理專題

研究 

英文課名 Special Topics on Cultural Tourism Management 

全/半年 半年 必/選修 選修 

總學分數 3 每週授課時數 3 

開課班級  

先修課程  

課程簡介 

Cultural Tourism is one of the most important and rapidly 

expanding sectors in both tourism and culture industries. Through 

this module, students will acquire the skills necessary to move into a 

range of career opportunities in cultural tourism sectors, such as 

cultural practitioners, heritage site managers, festival/ event 

organizers, museum curators, destination managers and policy 

planners. It is done by equipping students with solid theoretical 

ideas in the management, marketing and planning of cultural 

tourism. This course will also review a variety of successful cases in 

Europe. 

系所核心

能力 
（由教務系統課程地圖子系統核心能力維護表帶入） 

課程目標 對應核心能力 

1 
具備跨領域分析文化觀光管理之

整合知識 

1.2 

2 
文化觀光管理創新領導與問題解

決能力之培養 

2.1; 2.2 

3 
具備文化觀光從業人員知專業素

養 

2.3 

4 
具備研究歐洲文化觀光之學術能

力與批判思考 

3.1; 3.2 

 

二、教學大綱（任課教師可異動部分） 

授課教師 (每學期帶入授課教師姓名) 

教學進度與主題 



 

Lecture : Theories and principles of the following topics will be 

covered 

- Cultural tourism: typologies and rationales 

- From cultural resources to cultural tourism products 

- Cultural attraction’s selection process 

- Elements of demand in cultural tourism 

- Typology of cultural tourists 

- Host communities and cultural tourism 

- Operational management of cultural attractions 

- Cultural tourism: interpretation and representation 

- Impact assessment of cultural tourism 

- Cultural tourism and urban regeneration 

- Globalization, commodification and authenticity 

- Cultural events and ‘festivalization’ 

- Sustainable planning for cultural tourism 

- Sustainable marketing of cultural tourism 

Seminar : Successful case studies of cultural tourism management in 

Europe 

教學方法 

方式 說明 

 講述法 (教師勾選左列教學方式並填寫必要說明) 

 討論法  

 問題解決教學  

 合作學習  

 實驗/實作  

 實地考察、參訪  

 媒體融入教學  

 專題研究  

 其他： 專題演講 

評量方法 

方式 百分比 說明 

 作業 10%  

 期中考   

 期末考   

 課堂討論參與 30%  

 出席 10%  

 報告 50%  



 

 成果展覽   

 專題   

 其他：  (教師輸入其他評量方法) 
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