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Cultural Tourism is one of the most important and rapidly
expanding sectors in both tourism and culture industries. Through
this module, students will acquire the skills necessary to move into a
range of career opportunities in cultural tourism sectors, such as
, cultural practitioners, heritage site managers, festival/ event
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organizers, museum curators, destination managers and policy
planners. It is done by equipping students with solid theoretical
ideas in the management, marketing and planning of cultural
tourism. This course will also review a variety of successful cases in
Europe.
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Lecture : Theories and principles of the following topics will be
covered

- Cultural tourism: typologies and rationales

- From cultural resources to cultural tourism products

- Cultural attraction’s selection process

- Elements of demand in cultural tourism

- Typology of cultural tourists

- Host communities and cultural tourism

- Operational management of cultural attractions

- Cultural tourism: interpretation and representation

- Impact assessment of cultural tourism

- Cultural tourism and urban regeneration

- Globalization, commodification and authenticity

- Cultural events and ‘festivalization’

- Sustainable planning for cultural tourism

- Sustainable marketing of cultural tourism
Seminar : Successful case studies of cultural tourism management in
Europe
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