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Media, from early print to the internet and from the days of Murray
and Cook to the digital age, has played a highly instrumental role in
the shaping of modern tourism, and identifying aspects of this role is
the main purpose of this course. In terms of both its content and
#A2f 4 | teaching strategy —which includes, among others, offering access
to students to a wide variety of materials, printed, visual (photos,
silent films, propaganda and ads, etc.), multimedia, etc.—the course
emphasizes active student participation and involvement (analysis,
connection to present-day practices, etc.).
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- to review some of the essential | 1.1,1.2, 2.3
1 developments in the history of
tourism up to the present day in
relation to media
- to reveal the intimate interactions | 4.2, 4.3
(negotiations, adaptations,
2 conversions) created, in the early
days as now, between media and
tourism
- to strengthen the students’ abilities | 3.1, 3.2, 3.3
to approach contemporary media
3 developments (as they relate to
tourism) through accurate critical
lenses.
4




S FE A (kv ER{e)

FHRREF | B

KEERE AR

Description

1.Introduction

2.The great travel collections of early modernity

3.The early guidebooks — from La guide des chemins de France to Baedeker
4.Railway literature: a print revolution

5.The early specialized press: magazines, pictorials
6.Advertising tourism — the early days

7.The beginnings of cinema and tourism

8.Early documentary films

9.Radio and tourism

10.The dawn of television and tourism

11.Cinema, art, tourism

12.Visual revolutions: advertisement in the 60s and 70s
13.Cable TV and consumer culture

14.The age of the video-clip and the MTV revolution
15.The age of gloss

16.Film-induced tourism and its challenges

17.Virtual worlds: the internet, digital media
18.Conclusions
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Journals, reading reports, emalil
O #Hw» 30 questions/comments  on reading
materials
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*** |_arge selection of 19" and 20" century visual materials
(book illustrations, photographs, early films, travel-related
documentaries, ads, etc.)




