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This course aims to introduce the cultural theories of fashion and
consumer culture, and critically analyze the related cultural
phenomenon. It begins with the historical emergence of modernity,
fashion/ consumer culture and the city; then it engages with
concepts of modernity, identity politics, branding, spectacle,
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public/private, embodiment, taste and distinction, cultural
intermediate, media, commodification, materiality and fetishism;
finally, it discusses some examples on fashion and consumer
culture, from styles, dress, commodity design, advertisement,
department stores, fashion shows and consumption practices.
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To understand cultural theory on |2.2,3.2
fashion and consumption

To form the capacity to critically | 1.2, 3.2
2 examine the phenomenon of
consumer culture

To obtain the capacity to analyze | 4.3,3.1
fashion and culture

To appreciate the aesthetics and | 4.3,4.2
politics of consumer culture
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Week 1 Introducing modernity, consumer culture and consumption
Week 2 Historical emergence of modern consumer culture

Week 3 Consumer culture and modern city I: Benjamin’s arcade project
Week 4 Consumer culture and modern city Il: Debord’s Spectacle society
Week 5 Consumer culture and mega-event: World expo

Week 6 Consumer culture and social distinction I: Bourdieu

Week 7 Consumer culture and social distinction I1: Neo-Tribe

Week 8 Consumer culture and commodification: Appadurai

Week 9 Consumer culture and psychoanalysis: fetishism and materiality
Week 10 Fashion, clothes and bodies

Week 11 Fashion, identity and differences

Week 12 Fashion as communication

Week 13 Fashion and image

Week 14 Case study: Fashion shows

Week 15 Case study: Advertisement

Week 16 Case study: Commodity Design

Week 17 Case study: Department stores

Week 18 Conclusion
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